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for such securities. This presentation is not directed to, or iritehded for distribution to or use by, any person or entity that is a cause our results of operations, financial condition, liquidity, and the development of the industries in which we

citizen or resident or located in any locality, state, cauntry or other jurisdiction where' such distribution or use would be _ compete, to differ materially from those expressed or implied by the forward-looking statements contained herein.
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2555 : 2 S 5 : 2 St W] A Subject to applicable securities law requirements, we disclaim any intention or obligation to update or revise any .. J
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--personso (according to the- definitioon under ‘Regulation S ¢ EGd bebrt rdfi&at: AC:t Fres p&dien e.ff rom L nmefJ or publ
D i e Gt P Sk e ot g g 3 L S : changes which have not been reflected heréin and we accept no liability whatsoever for any loss or damage
with general circulation in the' United ‘States. The circufation of this-décument'may be restricted or prohibited in certain o ; £ ] : L= St
‘ 'jurisdictic;ns St Ay . : < howsoever arising from any use of this decument or its content or third-party data or otherwise arising in.conhection
i : S : . et X > . therewith. S z .
- F’pr'_.ghé’,uhite'd Kingdom: This presentation and related materi al hese. fAiMaterj al’'sq are for . .distribution only to per.s
" ! members of PIERER Mobility AG falling within Article 43(2) of the Financial Services and Markets Act 2000 (Financial frhi(-:;]con;er;trs d%ilr;z ngsredr:;?::gzta;ebcornfgi}efr']?ls?Qir%]agtggrt b:r;:(c))?ed, dlStI’lbutedI, pu.bhsnned ?r reproducea in whole
" Promoti oen) Order: ‘2_005 (as amended, .ﬁ)ha_n?epfoﬂésisionalaxpe’ria]d:einFPnattannotionpaé’rderop) or w%oy?p y P , | & % :
relating to investments falling within Articlé 19(5) of the Fihancial Promotion Order), (i) are persons falling within Article In receiving any information relating ta'the Company and its group, including information in this presentation, you will.. ;
49(-2)(a) to (d) (Ahigh net worth companiés, unincorpor at e Hedeemeddochave fepresented andagreed for the benefitlofethe Edmpamy (1) that you vifliroslynuisetsticloinforneatiod e £, «. (- i
outside the Upited Kingdom, or (iv) aré pefsons to whom an invitation or inducement to engage in investment activity (within .for the purposes of discussions with the Company, (i) to hold such information in strict confidence and not to disclose it
the _meanin‘gvof 'sectior_] 21 of the Financial Services and-Markets Act.2000) in connection with' the issue or sale of any (or any discussions with the €ompaniy) tq any person, except as may be required by law, regulation or court prder, (jii) S
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Certain staternents contained herein may be statements of future expectations and other forward-looking statements, which In-this presentation, stands for KTM AG, which, as the owner of the KTM brand, manufactures and/or
are pased on managemeht's current views and assumptions and involve known and unknown risks and uncertainties that distributes motorbikes and ‘motorbike accessories under this brand. To be distinguished from this is KTM
* could cause actual results, performance or events.to differ materially from those expressed or implied in such statements. In Fahrrad GmbH, which, as the exclusive licensee, manufactures and/or sells bicycles and bicycle accessories
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Passion and performance
in ever o[o}

KEY FIGURES BY 2023

Revenues (+9.2%)

2,661. 2 mu
(2022 "2 2808 MU )

PTWs (+7%)

AR SYRC IS

(2022: 449,971)

Employees

6,184
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' PIERER Mobility at a glance

| Who we are.

- PIERER Mobi'lity AG is the holding company of E u r o peading manufacturer
" of powered.two-wheelers, producing a full range of premium brands including
_ {1 KTM, GASGAS, Husqgvarna Motorcycles and MV Agusta. With key strengths in
Solisey -7 | innovation, we are-a pioneering technology leader in two-wheeled e-mobility
= = - .. through our motorcycle brands. Our Husgvarna and GASGAS E-Bicycles.
Pl oy e .| complement the two-wheeler segment. Rounding out our premium brand

ke e ' offering are’high-performance components produced under the WP brand and
KTM X BOW hlghend sports cars. :
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The Leading European Powered Two-Wheeler Group

‘ PIERER
~y MOBILITY AG

© ] 5]
E ®Husavama S 2 INNOVATION =

FACTORY RACING

B Husqvarna GASGAS KM Fse ovocoDo

GASGAS ZE3HO cero KA INFORMATICS

7‘{[%460554 eMedia

/ ® cFmoTO

V

Motorcycles E-Mobility Design, R&D Digital Transformation, IT Motorsport

Simplified structure and brand overview as of March 2024
Shareholdings: 100% CFMOTO Motorcycles Distribution GmbH; 50.1% MV Agusta Motor S.p.A.; 50% KISKA GmbH; 50% CERO Design Studio S.L
6 Zeeho is a CFMOTO brand distributed by CFMOTO Motorcycles Distribution GmbH

PIERER Mobility AG | Company presentation | April 2024
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The Management of PIERER Mobility AG
is committed to being the leader in the industry.

PREMIUM: All brands of PIERER Mobility AG are positioned as PREMIUM brands.
We do not aim to be one of the many, but rather we strive to be the best in each
and every segment we are in.

OBJECTIVES: The management sets clear objectives. Whether it is in conquering
new segments, markets or through measurable KPI's. PIERER Mo b i |apptogch is
Aiper f ormamdan o e iAlhbgadds have won countless titles in motorsports.

One clear objective is to win the crown of motorsports i the MotoGP™ title.

LEADERHSIP within the market: Leadership, according to our understanding, has
several dimensions: From leading market segments in which we are, to becoming the
leader in technology within in the industry. The main duty of PIERER Mo b i Itapt y 6 s
management is to lead with vision, clarity, transparency and motivation.

EARNINGS: PIERER Mobility is not driven by volumes and mass production. The

ﬁ T be clear focus is on quality, innovation, earnings and profitability. This is how the company
] will generate shareholder value in the future.
In POLE

POSI TI

ipany presentation | A

C)Tlﬁsec\)are also the 4 Pillars of our success.

PIERER Mobility
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02. Performance I Continued growth
& strong focus on returns
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Powered two-wheelers (PTW) unit sales

Motorcycles & e-bicycles
~480,000 PTWs sold, further ~56.000 non e-bicycles
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¢ Sales units CAGR incl. Bajaj 92-23: ~15.1% ¢
@——  Ssales units CAGR incl. Bajaj 09-23: ~16.5% e
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KTM & Husgvarna motorcycles distributed via Bajaj in India/Indonesia: 66,000
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A 1,852 MV Agusta & 2,503 CFMOTO motorcycles sold in 2023
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Motorcycle wholesales 2023

11

Deliveries to motorcycle dealer network & general importers

North South Australia Africa
Europe America India America Asia New Zealand mid. East
140,214 101,277 66,426 27,671 23,129 19,648 3,190
Units sold Units sold Units sold Units sold Units sold Units sold Units sold
+15% (+18,186) -8% (-8,434) +29% (+14,942) -26% (-9,942) -27% (-8,674) +19% (+170) -5% (-185)

KTM | 94,758 | +20%
HQV | 28,923 | +1%

KTM | 64,253 | -9%
HQV | 24,719 | -6%

KTM | 65,701 | +31%
HQV | 725]| -50%

KTM | 23,183 | -26%
HQV | 3,036 | -38%

KTM | 17,438 | -24%
HQV | 4,523 -42%

KTM |12,546 | +6%
HQV | 4,889 | -9%

KTM | 2,327 | -6%
HQV | 647 | -18%

GG 12,966 | -10% GG |11,766 | -5% GG | 1,444 | +3% GG | 970 | -13% GG | 2,193 | -1% GG | 193 |+84%
MV | 1,065 MV | 539 MV | 8 MV | 197 MV | 20 MV | 23
CF |2,502 CF | 1
Wholesale (B2B): Sale to Dealer & General Importer Network reflected in P&L |
Regions reflect Profit Centers Europe includes Europe, Europe Importers & Other +4%
381,555
)
Units sold
I8 & +6,063 | +2%
-7%
67,462 | 29,532
KTM HQV GG MV

PIERER Mobility AG | Company presentation | April 2024
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Bicycle wholesales 2023

Deliveries to bicycle dealer network & general importers

Europe North America

136,340 15,513

Units sold Units sold

+42% (+40,284) +21% (+2,694)

e-bicycles | 95,424 units | +31% e-bicycles | 4,234 units | >100%
bicycles | 40,916 units | +77% bicycles | 11,279 units | -2%

Wholesale (B2B): Sale to Dealer & General Importer Network reflected in P&L | Regions reflect
Profit CentersEurope includes Europe, Europe Importers & Other Sales

+35%

100,640
E-BICYCLES

Rest of the world

5,505

Units sold
-43% (-4,085)

e-bicycles | 982 units | >100%
bicycles | 4523 units | -52%

157,358

Units sold
+29% +38,893 | +33%
56,718
BICYCLES

12

PIERER Mobility AG | Company presentation | April 2024
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Business growth driver: dealers

4,760 motorcycle dealers & 2,337 bicycle dealers

~4,760 Motorcycle dealers ~ 2,337 Bicycle dealers

A 142 MV Agusta and 144 CFMOTO Dealers A 1,953 independent bicycle dealers

A Europe: ~1,940 dealers A 384 motorcycle dealers

A North America: ~990 dealers AFocus on premium high-performance
A Rest of World: ~1,830 dealers dealers

g
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2021 2022 2023 2021 2022 2023
s

u KTM dealers m Husqvarna dealers m Independent Bicycle dealers B
m GASGAS dealers m MV Agusta dealers m Motorcycle dealers %

= CFMOTO dealers
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Motorcycle market insights

Global market development 2023

A Double-digit market shares
in EU and US
A Positive market demand

for motorcycles /,
Main Motorcycle Markets \

(>120CC) 2023 Registrations EUROPE R12

MC MARKET SHARE US: 12.1%

10.6%
Europe
~815,000 units (+11%)

North America
~485,000 units (+4%)

Australia & New Zealand X
~67,000 units (-3%)
India (relevant market) o 4 s i DU Gl G ol sl i U

~1,220,000 units (+22%)

China (premium importer market) Europe (DE, FR, IT, GB, ES, BE, NL, AT, CH, FI, DK, NO, PL, CZ, PT): national data providers (wlo MX) | US: MIC (incl. MX)Note: Calculations

~6 5’000 units (-17%) 12 months rolling| Motorcycles >120cc (excl. ATVs, electric motorcycles and scooters), no P&L impact; India relevant market: S2 & S3 market

ERER Mobility AG | Company presentation |Apfilk2024,= S0
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03. Globalization i Organic growth leveraged
by acquisition & strategic partnerships
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| Strong global partners
: Strategic.parthershipvwith 'Bajaj‘
~ The strong strategic partnership with the Indian
~"Bajaj Group, which already lasts for more than 16 years,

produced 1 million units of KTM and Husqvarna

: motorcycles until January 2023. R SOP of new production.
: \73%;& facility in June 2023

A Further focus on entry IeveI 125 to 390cc street motorcycles

L -
- - -
-

A BaJaJ produced motorcycles sold in > 100 countrles : g »§

Bk A Sales prorectlon for Indian market:
. > 70,000 units-in 2024

PIERER Mobility AG | Company presentation | April 2024
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A Sales pro;ectlon for 2024 > 25 000 units

ATake -over of d|str|but|on for CFMOTO Motorcycles e
.in Elrope. in. H1 2023 - Setup of a dedicated dealer «

-Strong global partners
: ,-Expensi‘on‘- of the joint vent_ure with CFl\'/IOl’O
* Strengthening cooperation with Partner CFMOTO, sole

distributor for KTM in China, in the areas of product strategy,

- _development as well as industrialization i incl. model _
" planning and the joint development of engines and vehicles.

', APro_ducfion hub for KTM entry-level lniddle-claiss models

- (790 - 950cc) for global distribution

network in- EurOpe in two steps

A Increase of shareholdmg in PIERER Mobility AG to 2.0%

® cFMmoTOo | KB

. Increase of production
capacity from 50k to
100k motorcycles

PIERER Mobility AG | Cbmpany presentation | April’ 2024
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| Strong global partners >y pva

" | PIERER New*Mobility | MAXCOM - ; " PIERER & MAXCOM
-|-*Handling of supply chain, warehousing and:logistics : ey MOBrlLlTY 00D :

SIS e o e AExbén'sion.of the (e-)bicycle production capacity
R ‘ R in.Europe‘ (Bulgaria) 1. production facility under construction

oA £ % T R R A Completion and commissioning of the new logistics center & 20N Joint venture -
: A e o : - e g e : j G : with MAXCOM
. A Strengthening the cooperation and investments :
: ) . inthe joint project also in 2024 mpepe s
| A
(AN
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