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' PIERER Mobility at a glance

| Who we are.

- PIERER Mobi'lity AG is the holding company of E u r o peading manufacturer
" of powered.two-wheelers, producing a full range of premium brands including
_ {1 KTM, GASGAS, Husqgvarna Motorcycles and MV Agusta. With key strengths in
Solisey -7 | innovation, we are-a pioneering technology leader in two-wheeled e-mobility
= = - .. through our motorcycle brands. Our Husgvarna and GASGAS E-Bicycles.
Pl oy e .| complement the two-wheeler segment. Rounding out our premium brand

ke e ' offering are’high-performance components produced under the WP brand and
KTM X BOW hlghend sports cars. :
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1934

THE EARLY BEGINNING

The 25-year-old Hans Trunkenpolz

founded a metal and car workshop

in Mattighofen. A first approach to the founding of what is
later known as KTM.

1953

START OF INDUSTIRAL PRODUCTION OF
MOTORCYCLES

Company Name:

Kronreif i Trunkenpolz i Mattighofen

1992

NEW BEGINNINGS

In the beginning of 1992, Stefan Pierer and his Cross
Industries company took over KTM and set about not only
reviving the Austrian brand founded in 1953, but also taking
it to new levels of success.

1994

TAKING IT TO THE STREETS

Based on the Enduro model, which is

equipped with the successful LC4 engine, KTM unleashed
the 620 DUKE and dared to hit the road in 1994.

2003

A NEW ADVENTURE

The brand established itself as a serious player in the
Travel Enduro market with the arrival of its first multi-
cylinder contender i the LC8-powered 950 ADVENTURE.

2011

SMALLER CAPACITIES i BIGGER OPPORTUNITIES
Since 2007, KTM has been cooperating with the Indian
Bajaj Group to focus on the joint development of entry-level,
125 to 390 cc street motorcycles. In 2011 the new KTM 125
Duke was launched, the first small capacity naked bike of
KTM produced in India i opening up a new successful era
of entry-level naked bikes at KTM. =
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2014

HUSQVARNA MOTORCYCLES

When the KTM GROUP acquired the Husqgvarna license in early 2013, it

was reunited with Husaberg and relaunched as the newly revived

'Husqvarna Motorcycles' brand. 2014 was the first complete business year
for the fArebor no Hlindlayender 2044 Hisgama c y c |
Motorcycles unveiled the VITPILEN 401 and SVARTPILEN 401 concept

bikes at the EICMA international motorcycle exhibition, boldly

announcing their imminent return to street motorcycle production.

2015

KTM GOES ELECTRIC

With the release of the innovative KTM Freeride E-SX, E-XC and E-SM in
2015, the leader of offroad motorcycling has also set new standards for
electric motorcycles. Even without the power of internal combustion
engines, these bikes consistently follow the READY.TO RACE mantra,
offering quality components and top performance all round.

2016

MOTOGP™DEBUT %

First presence of the KTM MotoGP™
machine at the Red Bull Ring in Spielberg.

2018

E-MOBILITY

Drawing on their rich history in top-level motocross competition, in 2018
Husqvarna Motorcycles took a bold new step into the fast-paced world of
e-mobility with the launch of their EE 5 electric mini MX racer.

In 2018, Husqvarna E-Bicycles launched its first limited portfolio, which
was expanded to a full line-up in 2019.

2020

STRENGTHENED COOPERATION WITH

CF MOTO

The joint'venture with CFMOTO was further strengthened to serve the
increasing market demand primarily in China and globally; by producing
the new mid-class series (750 cc) in the newly built factory of the Chinese
joint venture in Hangzhou

7 . :

2020

GASGAS

GASGAS joined PIERER Mobility AG as the third brand in the offroad
segment (trial segment). Building upon its strong heritage and
expertise in the offroad disciplines, while enjoying the added benefit

and credibility of the Groupos prov\performanc

network, and distribution platform, the brand launched its full offroad
line-up with no less than 19 brand new models including enduro,
motocross, cross country and trial. Each one purpose built to excel
and with an incredibly vibrant appearance.

°

2021
NEW E-MOBILITY RESEARCH & DEVELOPMENT CENTER
PI ERER Mobility AG invested 020M

meter e-mobility competence center. This cutting-edge facility became
home to 400 employees and was situated alongside the innovative
KISKA design studio in Anif, Salzburg, Austria.

JOINT VENTRUE WITH MAXCOM

PIERER Mobility AG and Maxcom Ltd. formed a joint venture for
expansion of the bicycle and E-Bike production capacity in Europe

with a total investment volume of EUR 90 million. A state-of-the-art e-

bi ke production facility is being
annual production capacity will be around 350,000 pieces.

2022

MV AGUSTA

In November 2022, KTM AG, a subsidiary of PIERER Mobility AG, by
ways of a capital increase acquired a 25.1% stake in MV Agusta Motor
S.p.A., based in Varese (ltaly). As part of this cooperation, KTM AG
took over the supply chain and purchasing for MV Agusta in October
2023. In addition, MV Agusta's product range is distributed through
PIERER Mobility's worldwide sales network. The call option granted to
KTM AG on the basis of the annual financial statements as of
December 31, 2025 to acquire a majority stake in MV Agusta will be
exercised in spring 2026.
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The Leadi

N

ropean Powered TWO-WheeIer Group
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Husqvarna KISKAa. PIERER B |3
@ a — INNOVATION FACTDEAGING
B Husqvarna GASGAS KM Fse ovocobo
7 GASGAS ZE3HO cero KBB4 INFORMATICS
>
‘7‘1’&%4605134 QMedia
® cFMoTO
Motorcycles E-Mobility Design, R&D Digital Transformation, IT Motorsport

Simplified structure and brand overview as of January, 2024

Shareholdings: 100%-MOT®otorcyclesDistribution GmbH; 25.1%4V Agusta MotofS.p.A; 50% KISKA GmbH; 50% CERO Design Studio S.L
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The Management of PIERER Mobility AG
is committed to being the leader in the industry.

PREMIUM: All brands of PIERER Mobility AG are positioned as PREMIUM brands.
We do not aim to be one of the many, but rather we strive to be the best in each
and every segment we are in.

OBJECTIVES: The management sets clear objectives. Whether it is in conquering
new segments, markets or through measurable KPI's. PIERER Mo b i |apptogch is
Aiper f ormamdan o e iAlhbgadds have won countless titles in motorsports.

One clear objective is to win the crown of motorsports i the MotoGP™ title.

LEADERHSIP within the market: Leadership, according to our understanding, has
several dimensions: From leading market segments in which we are, to becoming the
leader in technology within in the industry. The main duty of PIERER Mo b i Itapt y 6 s
management is to lead with vision, clarity, transparency and motivation.

EARNINGS: PIERER Mobility is not driven by volumes and mass production. The

ﬁ T be clear focus is on quality, innovation, earnings and profitability. This is how the company
] will generate shareholder value in the future.
In POLE

Thesaare also the 4 Pillars of our success.
POSI TI ON®

iPpany presentation | J

PIERER Mobility
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02. Performance i Continued growth
& strong focus on returns
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Powered two-wheelers (PTW) unit sales

Motorcycles & E-Bicycles revenues (preliminary)
~480,000 PTWs sold, thereof ~56.000 non E-Bicycles
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KTM & Husgvarna motorcycles distributed via Bajaj in India/Indonesia: 66,000
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Business growth driver: dealers

4,760 motorcycle dealers & 2,337 bicycle dealers

~4,760 Motorcycle dealers ~ 2,337 Bicycle dealers

A 142 MV Agusta and 144 CFMOTO Dealers A 1,953 independent bicycle dealers

A Europe: ~1,940 dealers A 384 motorcycle dealers

A North America: ~990 dealers AFocus on premium high-performance
A Rest of World: ~1,830 dealers dealers
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u KTM Dealers m Husqvarna Dealers m Independent Bicycle Dealers B
m GASGAS Dealers m MV Agusta Dealers m Motorcycle Dealers e

= CF Moto Dealers
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Motorcycle market insights

Global market development trend 2023

A Double-digit market shares
in EU and US

A Stabilizing market demand
for motorcycles

Main Motorcycle Markets
(>120CC) Hl 2023 Registrations EUROPE R12

Europe
~470,000 units (+11%)

North America
~290,000 units (+5%)

Australia & New Zealand
~33,000 units (-4%)

India (relevant market)
~600,000 units (+320%)

China (premlum Importer market) Europe (DE, FR, IT, GB, ES, BE, NL, AT, CH, FI, DK, NO, PL, CZ, PT): national data providers (Wo MX) | US: MIC (incl. MX)Note: Calculations
~35,000 units (-5%) 12 months rolling] Motorcycles >120cc (excl. ATVs, electric motorcycles and scooters), no P&L impact; India relevant market: S2 & S3 market
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03. Globalization i Organic growth leveraged
by acquisition & strategic partnerships
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‘Strong global partners
Strategic.parthership with 'Bajaj ‘

~ The strong strategic partnership with the Indian

~"Bajaj Group, which already lasts for more than 16 years,

produced 1 million units of KTM and Husqvarna

: motorcycles until January 2023. R SOP of new production.
: \73%;& facility in June 2023

A Further focus on entry IeveI 125 to 390cc street motorcycles

L -
- - -
-

A BaJaJ produced motorcycles sold in > 100 countrles : g »§

Bk A Sales prorectlon for Indian market:
. > 70,000 units-in 2024

PIERER Mobility AG | Company presentation | January 2024
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-Strong global partners
ey Expensi'ont of the joint venture With CFl\'/IOTO
* Strengthening cooperation with Partner CFMOTO, sole

distributor for KTM in China, in the areas of product strategy,

~_development as well as industrialization i incl. model
 planning and the joint development of engines and vehicles.

_ APro_ducfion hub for KTM entry-level middle-class models

(790 - 990cc) for global distribution

A Sales pro;ectlon for 2024 > 25 000 units

A Take-over of distribution for CFMOTO Motorcycles ,

. in‘Etrope in. H1 2023 - Setup of a dedicated dealer

network in- EurOpe in two steps

» A Increase of sh'areholdl_ng in PIERER Mobility AG t0 2.0%

JIncrease of production

capacity from 50k to
100k motorcycles



